OCR Cambridge National in Creative iMedia (J834) specification
· R093: Creative iMedia in the Media Industry (exam) = 40%
· R094: Visual Identity and Digital Graphics (coursework/NEA)
· R098: Visual Imaging (coursework/NEA)
The two coursework units together account for 60% of the overall qualification, while the exam accounts for 40%. 
Course Intent
Creative iMedia is a practical and creative qualification that develops students' understanding of the digital media industry while building the technical, creative and organisational skills used by professionals working in photography, graphic design, marketing, advertising and digital content creation.
Students learn how media products are planned, designed and created to meet the needs of a client and a specific target audience. Throughout the course, students develop skills in research, planning, project management, visual communication and digital design, while working on realistic industry-style projects.
The qualification encourages students to think creatively, solve problems, work independently and produce professional digital media products using a range of industry-standard software and equipment. These skills provide an excellent foundation for further study in Creative Media, Digital Production, Graphic Design, Photography and related creative industries. 
Year 10
R098: Visual Imaging
Students begin the course by studying Visual Imaging, where they learn how photographs and visual media are used to communicate messages, promote products and engage audiences.
Working from a client brief, students learn how to plan and carry out a professional photoshoot. They explore camera techniques, composition, lighting, image editing and digital enhancement using industry-standard photography and image-editing software.
As part of the project, students create a portfolio that demonstrates the complete creative process, including:
· Responding to a client brief
· Identifying a target audience
· Research and analysis
· Mood boards
· Mind maps
· Visualisation diagrams
· Storyboards and planning documents
· Image capture and editing
· Review and evaluation of the final outcome
Students then produce a final visual imaging product that meets the requirements of the client brief and reflects the needs of the intended audience. This unit develops creativity, organisation and technical photography skills while helping students understand how professional media projects are produced.
Year 11
R094: Visual Identity and Digital Graphics
In Year 11, students learn how businesses and organisations create a strong visual identity to promote themselves and communicate with customers.
Students are given a client brief and are required to design a brand identity for a product, service or organisation. They develop their ideas through a range of industry-standard planning techniques including:
· Client brief analysis
· Target audience profiling
· Mood boards
· Mind maps
· Research and inspiration gathering
· Visualisation diagrams
· Design sketches and development work
Students then create a professional visual identity, including logos, colour schemes, typography and branding elements. Using graphic design software, they produce a final digital graphic product that meets the requirements of the brief and effectively communicates with the intended audience.
This unit develops graphic design, branding and digital creativity skills while helping students understand how visual identities are used in the modern media industry
R093: Creative iMedia in the Media Industry (Exam Unit)
Alongside their coursework, students prepare for the written examination, which is worth 40% of the qualification.
In this unit, students learn about the wider media industry and the processes used when planning and creating media products. During the examination, students are expected to apply their knowledge to a client brief that they have not previously seen.
Topics covered include:
· Media industries and job roles
· Client briefs and target audiences
· Research methods
· Mood boards and mind maps
· Visualisation diagrams
· Storyboards and scripts
· Work plans and Gantt charts
· Asset management
· Legal and ethical considerations
· Copyright and intellectual property
· File formats and media properties
· Reviewing and improving media products
Students learn how planning documents are used within professional media projects and how designers evaluate existing products before making recommendations for improvement. The exam assesses both knowledge and the ability to apply learning to real-world scenarios.
